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people to enjoy the surrounding environment. At the same time, this "city hall" has also
become the connection point between the office area of the building and the urban
public space. The staff for lunch break can either sit in silence here or go to the
surrounding shops and restaurants from the hall
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About Systematicity
BAIFRIEREN RS

This sense of premium quality is not built on ostentatious symbols—it stems from a precise, restrained, yet humanly warm internal system. This system can be distilled into three
dimensions: visual and sensory experience, the quality of invisible details, and softness within rationality.
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